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Brett, tell us about your favourite, or most memorable project for 
Born and why?

I really enjoyed working on the Vodafone Spaceman outdoor kiosk 
last year with DraftFCB, it was a fun project using the Microsoft 
Connect camera to put members of the public into a spacesuit as 
part of an integrated campaign where you could actually win a trip 
to space. We love seeing the digital experiences outdoors.

Responsive websites are the way to go – do you find all your 
clients are looking to upgrade their sites / want to be mobile 
responsive?

We’ve been offering responsive as part of every website build for 
over a year now and are experiencing over 25% of traffic coming 
from a mobile device today; that’s a number that’s only going to 
get bigger. Whilst some clients were reluctant at first we’ve worked 
with them closely to identify the right time to make the transition 
to responsive and with new clients its starting to feel like the norm
rather than a nice-to-have.

"The next thing will be internet 

everywhere and on everything - in your 

car, on your wrist, on your TV, 

projected onto a wall..."

You have been a bit underground, not marketing Born Digital in the 
past – what is the secret to your success?

We’re lucky to be working in a very strong category, I think pretty 
much all digital companies in NZ stay pretty busy. Around 80% of 
our work is repeat business with existing clients, with the remainder 
being new business that’s mostly coming in from referrals, which is 
great.  I’m lucky enough to be surrounded by a great team who work 
hard to keep the clients happy.

What digital company would you aspire to be – NZ or worldwide?

There are a few web companies that I have a crush on; Teehan+Lax, 
Group94 , Kurt Noble , Firstborn and Huge.

What is your favourite App/Website?

My favourite app at the moment is Cycloramic –  the kind that you 
only really use once or twice, but I love how they have made creative 
use of the hardware like no other app.

Where do you feel the digital future is heading?

We are currently experiencing the transition from desktop/laptop to 
tablet/mobile (and some exciting new technology such as iBeacon 
for local commerce).  The next thing will be internet everywhere and 
on everything – in your car, on your wrist, on your TV, projected onto 
a wall – you just won’t be able to hide from the work that we have 
created!  

What is 2014 looking like for Born ?

Brett will be spending some time in Australia next year developing 
some new business opportunities we have over there (we are 
expecting to open a satellite office there early 2014) whilst Kevin will 
be oiling the machine back in Auckland.

With Brett Hancock and Kevin Akers at Born Digital.

Born Digital are a dynamic digital design and 
development company based in Auckland.  They 
work directly with clients and agencies. 
Here’s what they had to say about all things 
digital. 

Brett, Born Digital has been running for 8 years now - what was 
the motivation behind you starting it?

Originally I was a freelance frontend developer and was building 
websites for various design and ad agencies, after a while they 
started asking me to provide design and backend too, so I started 
hiring staff...

What’s in the name – why Born?

The term ‘born digital; refers to materials that originate in a digital 
form (actually, the truth is that my wife was pregnant while I was 
coming up a name).

Are you a pure development house, or do you cover all digital 
projects including design and strategy?

We are different things to different clients – for the Ad / Design 
agencies, we are digital production specialists, and for our corporate 
clients, we are their digital partner which encompasses everything 
from Design, Strategy, Social and Content.

Kevin, you have recently joined Born as General Manager – what 
areas of expertise are you bringing to the Born digital team?

Even more experience! – I’ve been leading production teams for over 
15 years both here and in the UK and have been lucky enough to 
work on some great projects for clients across a range of industries 
(it’s scary to I think between us, Brett and I have over 30 years’ 
experience and over 20,000 web projects under our belts). 
But no matter how big or small the clients and/or projects have been, 
the common denominator has always been the need for a safe pair 
of hands to manage the delivery process through all of its twists 
and turns that are inevitable during the project lifecycle these days. 
So I’ll be pulling on this experience across design, development, 
strategy, quality and adoption to help both the client and our team 
grow over the coming years.


